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Abstract

This study investigates the impact of Generative AlI-Chatbot services used
in business operations on organizational performance. It examines whether
the four variables measuring Al agility capability—utility, flexibility, speed, and
responsiveness—influence employee productivity, an intermediate parameter,
and ultimately have a positive effect on organizational performance. A
research model and hypotheses were established based on prior studies
analyzing the relationship between AI and organizational performance. A
quantitative research method is applied to collect data through a survey of
employees in Korea domestic airlines. The collected data is analyzed using
Structural Equation Modeling (SEM) and Confirmatory Factor Analysis (CFA)
to verify the impact of Al agility capability on organizational performance.
Finally, this study explores ways to create a work environment that enhances
the work productivity and organizational performance of airline employees in
the digital age.

Key Words: Al, Chatbot, Airline employee, Agility capability, Employee
Productivity, Organizational Performance
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